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The World @ Your Wyoming Library 
Great things are in store for you at 
WLA Conference 2002! Programs and 
speakers scheduled truly do represent 
the World @ Your Wyoming Library. 
Keynote speaker Debbie Hammons, of 
Main Street Wyoming fame, will ad­
dress us at the opening session. Pre-
conference workshops offer us the op­
portunity to learn how to market our 
libraries (Pat Wagner’s “Marketing as 
if your Library Depended On it”) and 
how to locate census information 
(Gerald O’Donnell’s “Finding Census 
Information Online.”) 

Local Arrangements Chair, Bill Nel­
son, has a wonderful evening planned 
for us at the opening reception which is 
being held at the newly opened Five 
Trails Center. 

Workshops abound from every topic 
imaginable – from effective library lob­
bying to learning styles of staff to cata­
loging to bio terrorism to researching 
art to book talks. There is is something 
for everybody. 

Mabel Wilkinson, Wyoming’s Itinerate 

Librarian joins us Friday evening at a 
special performance by Lynn Swan-
son. Learn about your roots as Wyo­
ming librarians from this colorful pres­
entation! 

Topping off the program is a special 
post conference presented by Pamela 
Berger, “Research in the 21st Cen­
tury.” Pamela, a school librarian ex­
pert and educator, will show us how to 
build a library media program that 
meets the needs of the 21st Century 
student. 

I encourage you to register early and 
take advantage of The World @ Your 
Wyoming Library! Kay Carlson & 
Members of the 2002 Program Coun­
cil. 

VENDORS/2002 

Visit the Vendors! 
Great Northern Book Co. 
The Millbrook Press -
21st Century Books 
Bound To Stay Bound 
Demco Media -
Turtleback Books 
H.W. Wilson Co. 
EBSCO Info Services 
BCR 
ProQuest 
Quality Books, Inc. 
Gale 
Baker & Taylor 
3M 
SIRS/Mandarin 
State Library 
Recorded Books, LLC 
World Book 
Lerner Publishing Group 
Econo-Clad Books 
Sirsi Corporation 
Book Wholesalers, Inc. 
Children’s Plus, Inc. 
ALLDATA 
Follett Software 
Davidson Titles 
WY Education Assn. 
Connect Wyoming 
Mtn. Press Publishing 
Perma Bound Books 
Univ. of Arizona 

MARKETING AS IF YOUR LIBRARY DEPENDED ON IT! 

Join Pat Wagner for, “Marketing As If Your Library Depended On It! Marketing is more than just advo­
cacy, public relations, advertising and “branding.” Learn how to build support for your library, improve 
relationships with other organizations, successfully target and serve special audiences, and influence the 
people who make financial and political decisions in your community. We will discuss the marketing 
“point of view,” how marketing fits into planning, ways to make outreach more effective, and what the 
roles of staff directors, and boards are in the marketing process, particularly in small communities. 
Bring your toughest marketing problems! Your handout will include an extensive bibliography of mar­
keting and customer services print materials and web sites. 


